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Quick facts

Objective

 ❯ To personalize the shopping experience in all 
online stores

 ❯ To increase customer loyalty and satisfaction

 ❯ To boost turnover resulting from recommen-
dations

Solution

 ❯ Automated display of personalized product 
recommendations at various points during 
the online shopping process

 ❯ When making product recommendations, 
the system includes real-time analysis of user 
interests as well as historical data and speci-
fic rules

Result

 ❯ Personalized product recommendations in 
all online stores

 ❯ Significant sales increase

 ❯ Recommendations generate more than 10% 
of turnover
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“We have been working to-
gether successfully with prudsys 
AG for many years. We were 
impressed by the positive re-
sults of smart product recom-
mendations right from the start 
– so much so that we decided 
to offer this added value to cus-
tomers in all our online stores 
throughout Europe.”

Thomas Rebmann 
Managing Director 
Lampenwelt

Personalized product recommenda-
tions at Lampenwelt.de
With over two million customers, Lampenwelt is Europe’s leading online 
specialist for lamps and lighting. The product range comprises around 
40,000 stock-keeping units (SKUs) from well-known German manufactu-
rers and international brands. Lampenwelt was founded online in 2004 
and has been selling lamps and lighting for virtually any purpose and all 
kinds of interiors ever since. Today, Lampenwelt has online stores ser-
ving a total of 17 European countries. The mission is the same everywhe-
re: to meet each customer’s specific wants and needs in terms of lamps 
and lighting. To further improve the alignment between its product of-
fering and online consumers’ interests, the company first implemented 
the Personalization Service in its German and French online stores back 
in 2012. Nowadays, the lamp expert is using the artificial intelligence (AI) 
solution to inspire all customers with real-time personalized recommen-
dations, not only in all its online stores but also in its e-newsletters.
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The objective

Customer satisfaction and customer focus are 
top priorities for Lampenwelt, which is why the 
company is keen to display product recommen-
dations that are optimally tailored to each online 
customer’s specific interests. When making sui-
table recommendations, the system should take 
account of specific rules – such as the same light 
color or energy efficiency category – in additi-
on to current and historical data such as clicks 
and previous purchases. The recommendations 
should be displayed at various points during the 
online shopping process, as well as subsequent-
ly in the e-newsletter. The objective was therefo-
re to increase customer loyalty and satisfaction, 
while also boosting sales resulting from recom-
mendations. 

The solution

In 2012, Lampenwelt decided to implement 
the Personalization Service in two of its online 
stores: lampenwelt.de and luminaire.fr. The AI 
solution was rapidly integrated into the German 
and French e-commerce environments. Having 
achieved sustained European growth since then, 
Lampenwelt now uses Personalization Service in 
all 17 of its online stores, including in Denmark 
and Ireland. Personalized product recommen-
dations are displayed at various points: on the 
home page, on the relevant product page and 
on the basket page. 
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The result

Following the quick and smooth-running imple-
mentation of Personalization Service in its first 
two online stores and in view of the measurable 
results, Lampenwelt soon decided to roll out the 
smart AI solution to all its other online stores 
throughout Europe too. The personalized pro-
duct recommendations clearly generate higher 
click rates and account for more than 10% of 
turnover in the German online store (based on 
2019 statistics).
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© 2021 GK Software SE or a GK Software affiliate company. All rights reserved.

No part of this publication may be reproduced or transmitted in any form or for any purpose without 
the express permission of GK Software SE. The information contained herein may be changed without 
prior notice.

Some software products marketed by GK Software SE and its distributors contain proprietary software 
components of other software vendors. National product specifi cations may vary.

These materials are provided by GK Software SE and its affiliated companies (“GK Software Group”) for 
informational purposes only, without representation or warranty of any kind, and GK Software Group 
shall not be liable for errors or omissions with respect to the materials. The only warranties for GK Soft-
ware Group products and services are those that are set forth in the express warranty statements 
accompanying such products and services, if any. Nothing herein should be construed as constituting 
an additional warranty.

GK Software and other GK Software products and services mentioned herein as well as their respective 
logos are trademarks or registered trademarks of GK Software SE in Germany and other countries.


